Understanding Iran’s Media Diplmna,cy

Pierre Pablave

Pierre Pablavi s associate professor and deputy director for research at the Department of
Defence Studees of the Canadian Forces College in Toronto. Hes matn areas of expertive are
ifluence strategees, Iran s forewn policy, motitutional analywes, and trregular warfare. Dr.,
Pablave s writings bave been publisbed in The Hague Journal of Diplomacy, Journal of
Strategic Studies, The Canadian Fnreign P-:.-|ic:\,r Journal, Pcliﬁque Internationale,
Défﬂns& Nﬂﬁ Dl'lﬂ.iﬂy SlTI.B‘.II Arms & Ins‘urgﬁl—ld 5 KVDrld S’Ciﬂ]]ﬁﬁc mf(} f_’{uf{"ll'ﬂ'f?f’f'{’. HE‘*
w an active member of the Centre for Institutional Analyow on the Armed Forcev.

International actors have Iong c.Dmplcmcnfcl:l their Furcign pD]ic:.-' ag,r,nc].as with
strategies aimed at enhancing their influence. With the emergence of democracy
and modern media, the contemporary era has ]::r-::-ught about a fundamental
I'IGVE:]t‘i.’: the entrance GF average citizens into the heart uf the pc]itica] scene, and
the concomitant dtvt]ﬂpmcnt of new st‘l'ﬂi‘tg,ics of swq*_.ring the “Dl‘l:].inﬂl}’ folk.”
In today’s environment of hyper-media c-pem_tinns. however, many aspects of
classic fcrc:ign affairs have come under pressure. The mulﬁplicity of actors on
the international stage and the growing threat of public opinion as a real and
formidable impediment to gnvernmental action necessitate the combination of
direct force and alternative means of pcrsuasinn. Mass media tcchno]og}r has
indeed become an indisptnsﬂblc new weapon in t‘cd.ﬁy's wars of influence. Recent
vears have witnessed the development of an increasi ngly sophisticated version of
state-tc-fnreign pop ulation diplnmaq}r based on the use of the latest communication
h:chnn]ngics. This has acquircd a central pusit—ion within a number of furcign

affairs systems.

Iran has embraced this form of sh‘at:gic dip]omacy as a rclaﬁvcbr affordable way
to hll its power deficit, increase its influence, and defend its interests. Since its
establishmentin 1979, the Islamic I‘E.Eil'l'lf_‘, has undertaken a multitude of cu]hu‘a],
m:lum.tiﬂn&], and rcligj ous inmtatves to Fl‘nmutc: a sympat]‘mtic imﬂgc ﬂf Iranin the
international arena. In recent years, this strategy of influence has been reinforced
with an impress*ive infrastructure of audiovisual tech nﬂloglj.;—televisinn and
infcrnct—a"owing Tehran to disseminate its values even more wiclcl}-f. Gaven
the importance that we aseribe to Iran’s gc:::pnlitical ambitions, surprisingly little
attention has been focused on how media diplomacy in the Islamie Republic of [ran
is structured. What are the Env:rnmcntal institutions rcsponsi]}]c for conducﬁng
such activity? What are the means and instruments at its Cli$Pl:}$ﬁ]?



