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Involved in e-diplomacy since 1992 (as part of the Mediterranean
Academy of Diplomatic Studies)

Established as an independent foundation by the governments of Malta and
Switzerland in 2002

Offices in Malta, Geneva, and Belgrade
20 full-time and 40 part-time staff

UN ECOSOC special consultative status
Alumni of 2300 diplomats & officials from 189 countries

Selected among the Top 100 non-governmental organisations in 2012




Lord Palmerston

“My God, this is the
end of diplomacy.”

Reaction of Lord Palmerston when he
received the first telegraph back in 1850s

However...



CONTEXT

for Digital Diplomacy
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Power of the Internet




I A key part of life

Context Percentage of respondents willing to give up a
- lifestyle habit for a year instead of the internet
H | g h 2012
d epen dence @ United States @ China O Germany O Brazil
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What Happens in an Internet Minute?
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Be Aware of
Our Limits!

24 hours day

8 pieces of
iInformation in
working memory

148 stable social
contacts to maintain
(Dunbar’s number)

D/PLO

www.diplomacy.edu



How unique and
hovel iIs Digital
Diplomacy?
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Evolution of Diplomacy: Tradition and
Innovation
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Thousands years of
the history of diplomacy
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Telegraph - shrinking distance and immediate communication of early Internet
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Internet

Common Elements

Information
Communication

Three Impacts

Changing
environment for
diplomatic activities

New topics on
diplomatic agendas

New tools for
diplomats

Diplomacy




New political, social and
economic

ENVIRONMENT

for
Diplomatic Activities



Cable Geo-Strategy
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BRICS

Cable Geo-Strategy



DATA Geo-strategy

International Internet Regional Bandwidth Capacity in 2011
Sowrce: Telegcography Rescarch
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new ways of making money

INTERNET
USER
74

INTERNET
INTERMEDIARIES VENDORS



Apple close to Denmark and
Israel

Apple s annual gross value added
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' YouTube

, Oracle

Silicon Valley

' Facebook

, Intuit
' Nedt Y Google ' s
, Cisco
- ' Mozilla ' AMD' Intel

' Apple ' Adobe
, eBay
' Netflix
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Sovereignty
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Concept + layout: Jovan Kurbalija Drawing: Vladimir Veljasevic




New

TOPICS

on

Diplomatic Agenda



— Data

Privacy

Survelllance

Proteciton




Individual in global politics

5N

“Right to be
forgotten”

Mario Costeja Gonzales vs Google

European Court of Justice
Judgment (2014

Mario Costeja Gonzales
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A Map for a Journey
through Internet Governance
Key Issues and Their Inter-Relationships

40 Issues on 7 Lines

Infrastructure and Standardisation Line

Legal Line
esmsssss  Social-Cultural Line
emmmmmms  Economic Line
e Development Line

 Human Rights Line
Cybersecurity Line

A
u

This map is based on Diplo's research and
training methodolegy on ICT and Internet
governance developed in the period 1598-2014.

D/PLO

TCP/IP 0O

/

S public good
: 'bMuItlllnouausm
Web standards

O Women rights
Digital signature
Voice over [P

Encryption

Net Neutrality
) Copyright
) Internet intermediaries
Cloud computing
DNS policy
Convergence
) Cybercrime
Jurisdiction
3 Data protection
Content policy
5 Freedom of expression

Electronic commerce
Arbitration
Customer protection
E-banking
Trademark

Data retention

Patent

Telecomn Infrastructure

Market & Prices (Anti-monopoly)
Digital divide

Universal access

Telecom policy

Creative C by DiploFoundats @@@
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ICANN

V)

VERISIGN"

RIR
Registries

Registrars

Critical Internet Resources (CIR)
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ISO 3166-1
Country Codes

© 1994-2008 Klaus Warle - klaus@woerle.net MT. o=
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” and Smart Cities

“Internet of Things




New

TOOLS

for

Diplomatic Activities



MFASs and social media

Approximately 140 MFAs have established
an online presence.

38% use Twitter

37% use Facebook

28% use YouTube

6% have a blog (or blog roll) on their main
website.

(DiploFoundation study — ongoing)
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Twiplomacy

250 accounts of world leaders
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128 heads of states on Twitter

@johnkaypm
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Essential

E-Competences

for

Diplomats
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Curate Communicate? Collaborate — Create - Critique

Developing social media ‘credentials' (engaging,
relevant content) while preserving diplomatic credentials
(avoid unnecessary controversies and reduce risk)
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Ambassador’s car: chinese media responses
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A microblog posting from the Canadian Embassy to China Wednesday has sparked an extensive online
discussion about Chanese officials’ misuse of government cars
Canadian Ambassador David Mulroney posted a picture of the Toyota Camry Hybrid he uses, and said that
govemment cars are rarely seen in Canada
MEAELATERIBELN A CEEE. REES *Only Minister or Deputy Ministar-level officials have gavemment-authorized vehicles in Canada,” he said in
RER 1ET, MBATLAPEEHFOESANE, EHTIEESAMT AL (David Muroney) the Sina Weibo post, explaining there are centain requirements for executive vehicles
MLFME, RRFRAENER. MRTARANLFRENE SRNHEN. HARHE For example, they should be gasoline-elecinc hybnds or low emission vehicles. Maximum price limds are
2 SAHAESE-WHEHAmeEn. FANSAERBEFANIES STHIERTEHES CAD $27.000 ($26,711) for Deputy Mmisters and eligible senior officials, and CAD $32 400 for Ministers,
=, Ministers of State and Secretanes of State, according to the Canadian government's Directere on Fleet
Management
A% 207 The entry received around 900 comments and 2 500 reposts by yesterday evening. Many Web users
5 ) ; ; = approved of the Canadian government's rules on official car use, saying it is better than China, where a village
RHFEEIR, FAMNSASESAEDAHNENAE, SA8FR ACHNEREHM official can use an Augi or a Bentley

ERBAMNE. BNTALTRRENRS, BEETEERERTCHER, SRR,
‘| provided the information because we get a lot of questions about how we operate at the embassy, what
. o - \ = . rules govern our work, and how much money wa spend. Thes information is all readily available to Canadians
RBEE—SSESAMMER. “EORA, LAFASRIEL BRATPIH BN who ask.” said Ambassador Mulroney in an e-mail reply to the Global Times yesterday.
FTHEEE, MARFEST—ENER, NEARAN, EARESSEIEDN, 1ok BEwHE

e 8RBT 270007 (TR TARD) , Meb«AAMiT3400007T (NWATART) * . As to the criticism of Chinese officials’ vehscle misuse, he said: *| hawe to answer to Canadian expectations.
What happens to China is for Chinese people to decide *
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Ambassador’s car: epilogue
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Global Editiati | China | Waoild | Busisess | Culluie & Ei | Spoits | Eeitsinnent | Science & Tec
China Most Searched;:
China Focus: Government to drive more Chinese-made cars

English news cn 201 2-03-0% 161657 AHAaRLlAA

GUANGZHOL, March 2 (<inhua) -- China's domestic independent-brand cars are expected to
accownt for thie vast majority of vehicles available for government use, under new draft regulations
refessed by the Ministry of Incustry and Information Technology (MIT).

The draft, published to gather public feedback wntil March 9, refers to the vehicle procurement
catalegue made avaikable o govermment departments. Unlike the presvdous catalogue released in
2009, fToreign brands such as Audi, volkswagen, Toyota and Buick do not feature in the new version,
which lists anout 00 models.

And the anky joint-ventiere car brand selected is Zhengzhou Nissan, which sees its muli-purpose
wEhICIEs included in the list

According to insicers, the new catalogue is the result of efforts o cut unnecessary expenditure and
energy consumption, rather than a desire to discrimnate against foreign car brands.

These cost and emaronmental consideraions are reflected in the drafit's specificabon that vehicles
selected for government use should have an engine displacement of no more than 1.8 Mers and cost
no more than 180,000 yuan,

The afer-3ubsity price of SElECted new-energy venicies, Inciuding electnc and plug-in fybric
vehicles, shall akso be no more than 160,000 yuan.

"MeEarty all joint-venturs car brands were outside those limtations. And the domestic brands are
selected mainhy for their price factor,” sald Zhang Xuan, manager of the pubdc relations department
of Chinese automaker BYD Co. Lid.
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I How to manage information?
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Jovan Kurbalija
jovank@diplomacy.edu

Web:
edip.diplomacy.edu

Twitter:
@jovankurbalija

Facebook:
www.facebook.com/ediplomacy
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